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Cy4acHi TeXHOJIOT11 YIIpaBIiHHSI TYPUCTUYHUM Ta TOTEIHHO-PECTOPAHHUM O13HECOM:
Martepiann XVI BceeykpaiHcbkoi HayKOBO-IPaKTHUHOI KOH(epeHiii 3700yBadiB BUIIOI OCBITH 1
Moustoaux BueHHuX 26 BepecHs 2024 p. — Vki.: bamabanune A.B., I'opbamecBbka M.A., I'oproHOBa
K.A., Pi6eiipo Pamoc O.0., Ta iHIL.; 3a 3ar. peaakiiero j1.e.H., mpodecopa banadbanuis A.B., Kuis:
MJLV, 2024. - 142 c.

Cdepa Typusmy Ta TOTEIBHO-PECTOPAHHOTO Oi3HECY € OAHIEI 3 HAaWOUIBII JUHAMIYHHUX
rajy3edfl CydacHOi E€KOHOMIKH, IO 3a3HA€ IOCTIHHUX 3MiH dYepe3 TEXHOJIOTIYHHU TMporpec,
robarizamiro Ta 3MiHY TIOBEIIHKOBHX MOJENeH CcrmoxuBadiB. Marepianu KOHQEpeHIi, 1o
BUCBITJIIIOIOTh HOB1 TIAXOAW IO YIPaBIIHHS, BUKOPHUCTAHHS 1HHOBAI[IMHUX TEXHOJIOTIH,
BIIPOBA/KEHHS CTIHKHUX MPAKTHK, € aKTYATBHUMH SIK JUISI HAYKOBOI CIIJIBHOTH, TakK 1 JIJIsl IPAKTHKIB
raysi.

Ha xonepeHii po3risiHyTO akTyajabHI MHATAHHS JIEPXKABHOTO PETYJIIOBAHHS Ta IHTETpamii
YkpaiHu 10 CBITOBOTO MPOCTOPY B Traiy3i TypusMy. PO3KpUTO akTyanbHI IpoOIeMH MEHEDKMEHTY
Ta MapKeTHHTY, IUIaHYBaHHS Ta TIPOTHO3YBAHHS JiSUTBHOCTI TIANPHEMCTB TYPUCTHYHOTO Ta
roTeIbHO-pecTOpaHHoro 0i3Hecy. [IpoananizoBaHO HAYKOBHI 0a3Mc HOBITHIX TEXHOJOTIH B ramysi
TypU3MY.

VY 30ipHHKY Te3 BUCBITIIIOIOTHCS TMOTIISIIM HAYKOBIIIB, acIipaHTiB, CIyXadiB MaricTparypw,
MPEICTABHUKIB TIAMPUEMHHUIIBKUX CTPYKTYp Ha aKTyajbHI MPOOJIEMH PO3BUTKY TYPHCTUYHOI Ta
TOTeILHO-PECTOPAHHOI chepr YKpaiHU 1 CBITY.
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INTERNATIONAL INDICATORS OF SUSTAINABLE DEVELOPMENT AND TOURISM
MANAGEMENT

Sustainable tourism is gaining strength: consumption is growing, suppliers of tourist services
are developing new "green" programs, governments and international organizations are introducing
new measures that encourage the principles of sustainable development in tourism. But what exactly
is sustainable tourism? What criteria should it meet, what properties should it demonstrate in order
to ensure the trust of consumers, the success of the business, and the benefit of the local population,
and at the same time resist illegal claims?

These "Global criteria of sustainable tourism" represent an attempt to formulate a general
concept sustainable destinations and a minimum set of goals and objectives, the fulfillment of
which must be strived for by each regulatory tourist organization that wishes to comply with the
principles of sustainable development. UNWTO sustainable development indicators are defined in
three aspects: ecological, economic, and social. The recommended indicators are shown in Table 1

[4].

Table 1
The main indicators of sustainable development of tourism, recommended by UNWTO
No The name of the indicator

A Indicators for state implementation of the concept of sustainable development

A-1 Availability of a local policy on sustainable development in the district

A-2 Participation of interested parties

A-3 Availability of a register of places representing cultural value

A-4 Availability of a register of places representing natural value

A-5 The number of tourist complexes that have an eco-label or participate in environmental management
programs (EMAS or ISOI400)

B Indicators of the impact of anthropogenic activity on the environment

Bl Tourist transportation (transportation to and from places of rest, domestic transportation)

B1-1 | The share of "sustainable" traffic among the total number of transport traffic
B1-2 | The number of visitors arriving for a short period of time per km 2

B1-3 | Movement on the territory of the receiving party

B2 Carrying capacity — land use, biodiversity and tourist activity

B2-1 | Maximum population density (peak season) per k2

B2-2 | Sleeping places in summer houses (% of the total housing capacity)

B2-3 | The ratio of built-up territory and natural zones

B2-4 | The size of protected natural territories (% of the total designated territory)

B2-5 | The development of various activities in free time from work with the use of a large number of resources

B2-6 | Percentage of natural coastline
B3 Energy use

B3-1 | The share of renewable energy in total energy consumption (throughout the destination territory, locally
produced or imported)

B3-2 | Use of energy for tourist needs
B4 Water use
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B4-1 | Rational use of water resources

B4-2 | The share of houses and communal facilities with access to a water treatment plant
B5 Solid waste management

B5-1 | The share of solid waste selected for processing

B5-2 | The total amount of solid waste taken to the landfill and/or incinerator (in tons)

B5-3 | Monthly production of waste

C Social cultural indicator

C-1 The ratio of employees who do not live in this place to the total number of people working in tourism
C-2 The average duration of contracts for tourist personnel

C-3 The percentage of the territory occupied by employees who do not live in this locality
C-4 The number of registered thefts

C-5 Population ratio (tourist/host)

D Economic indicator

D-1 Seasonal fluctuations in employment in the tourism sector

D-2 Seasonal fluctuations in housing rent

D-3 Total housing capacity per representative of the local population

D-4 Average duration of overnight stays

In the "Tourism Competitiveness Index" of the World Economic Forum, the socio-economic
group does not single out indicators as such, however, among the 75 indicators of the rating, the
following can be classified as socially and economically oriented (Table 2) [1; 3; 4].

Table 2

The main economic and social indicators of the World Economic Forum

Economic

Social

1. Spread foreign property

1. Provision of doctors

2. Protection of property rights

2. Quality of sanitary conditions

3. Favorability for investments

3. Availability of high-quality drinking water

4. Participation in bilateral agreements in the field of
civil aviation

4. Hospital beds

5. The time required to open a business

5. Quality of public city transport

6. Costs for opening a business

6. Level of primary education

7. The priority of tourism in politics

7. Level of secondary education

8. State expenditures on tourism

8. Quality of the education system

9. Effectiveness of marketing and branding

9. Availability of professional development services

10. Density of the road network

10. Upskilling on the basis of the employer

11. Provision of hotel rooms

11. Labor legislation on dismissal and hiring

12. Availability of well-known vehicle rental companies

12. The procedure for hiring foreigners

13. Availability of ATMs

13. Prevalence of HIV/AIDS

14. Purchasing power parity

14. Average life expectancy

15. Scope of taxation

15. The attitude of the population to foreigners

16. Business losses from HIV/AIDS

16. Recommendability by business partners

17. Openness of tourism

To meet the definition of sustainable tourism, destinations must apply an interdisciplinary,
holistic and integrative approach that includes four main goals/indicators [2;5]:

1)
2)

Demonstration of sustainable destination management.
Maximization of social and economic benefits for local communities and minimization

of negative impact.

3)

Maximization of benefits for local communities, visitors and cultural heritage sites

with minimal impact.
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4) Maximization of benefits for the environment and minimization of negative impact.
These criteria are intended for use by destinations of any type and scale.
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MODERN METHODS OF PERSONNEL MANAGEMENT IN THE HOSPITALITY INDUSTRY

The strength of a modern hospitality company lies in its dynamic development, flexibility,
ability to respond quickly to changing market conditions, set new goals, find other, non-standard
approaches and ways to solve them. Hence the high speed of management decision-making and the
dynamics of changes in work, which is ensured by the activities of the staff of the hotel and restaurant
business. Improving human resources management in hotel and restaurant business is a complex
process that should be considered in terms of innovation, innovation, which is an urgent need in the
context of modern personnel work and today's conditions.

Increased competition in the service market and rapid changes in demand require a great deal
of attention to the problems of improving the management of organizations in this sector. First of all,
it is necessary to research, control and increase demand through the diversification of products and
individual services that best meet the needs of consumers. In the context of the current global
transformation of the approach to doing business, the development of scientific and methodological
support for the process of improving the internal management systems of enterprises is of particular
importance, so that their condition can be adapted to national and international market requirements
in the areas of sustainable development, competitiveness and innovation.

As part of the full-scale war in the country, the service business suffered huge losses.
Especially at the beginning of the war, people were only interested in saving their lives. Today, the
panic has subsided somewhat and business has begun to recover in some regions. However, the
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