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PepakuiiHa Koneris:
t0.0. lemMnaoBa, KaHAMAAT NefaroriyHnX Hayk, AOLEHT, NPOPEKTOP 3 HAyKOBO-NeJaroriyHoi poboTu
Ta MOA0OAKHOI noniTMkM MY (ronosa),
[.B. MenbHNuyK, KaHamaaT dinonoriyHmx HaykK, JOLEHT,
AeKaH pakynbTeTy Pinonorii Ta MacoBMX KOMyHiKauin MY (3act. ronosu),

B.O. Kyznan, kaHaaaT Hayk i3 coLiaibHMX KOMYHIKALLM, 3aBifyBay kadenpu iHGopmaiiiHoi aisnbHocti MY,
O.B. €EBMeHeHKO, kaHamaaT GinonoriyHnx Hayk, AOLEHT, 3aBigyBay kadenpy ykpaiHcbkoi dinonorii MAY,
.0. MeTpoBa, KAHAMAAT ICTOPUYHUX HayK, OLEHT kadeapy iHdpopmaiiHoi aisabHocTi MAY,
0.0. ®enoTOBa, AOKTOP ICTOPUYHMX HAYK, CTAPLUMIA HAYKOBMI CIBPODITHWK, Npodecop
kadenpy iHpopmaviriHoi aisnbHocTi MAY.

3aTBepIKeHO Ha 3acifaHHi kapenpu iHPOPMALINHOI AiANbHOCTI
(npoTokon N@ 6 Bifg 12.11.2024)
PekoMeHI0BaHO [0 APYKY Ta NOLWMPeHHs Yepe3 Mepexy IHTepHET BYEHOI0 pafoto hakyabTety dinosorii
Ta MACoBMX KOMYHiKaL,in MapiynosibCbKoro AepxaBHOro yHiBepcuTeTy
(npoTokon N 3 Big 12.11.2024)

Crygaii 3 iHpopmMaUiiHOi HayKu, couianbHUX KOMYHikaLii Ta ¢inonorii B cyyacHomy
CBITi : 30. MaTep. |l BceyKpaiHCbKOI HAyK.-MPaKT. KOH(. 3 MiXXHAPOAHOI yuacTio, M. Kuis, 24
KOBTHst 2024 p. / Mapiyn. fiepx. yH-T ; pef. t0.0. Jemuaosa, 1.B. MenbHuuyk; ynopsa.
B.O. Kygnai, O.B. €BmeHenko, 1.0. TeTpoBsa, 0.0. ®depoTosa. - Kuis : MY, 2024. - 416 c.

36ipHUK MICTUTb MaTepiann |l BceykpaiHCbKOi HaykOBO-NPAKTUYHOI KOH(pepeHLii 3
MiXXHapoaHoto yuyacTio «CTYAIT 3 IHGOPMALIMHOT HAYKUW, COLIATbHNX KOMYHIKALIN
TA ®I10N10r1i B CYYACHOMY CBITI», ska BigOynaca 24 oBTHa 2024 poky 3 iHiuiaTBK
kadenpu iHpopmaLiNHOI AisabHOCTI MapiynonbCbKoro AepXaBHOrO yHiBEpCUTETY.

B KOH(depeHLUji B3f1M y4acTb NPeACTaBHUKM OCBITAHCbKOI, HAyKOBOI, (axoBoi
CNifIbHOT YKpaiuu Ta EBponencbkoro Cotosy.

Y TeMaTUYHUX HANPSAMKAX Y4acHUKaMK KOH(epeHLii po3rasHyTi akTyanbHi NUTaHHS
iHpOPMaULiAHOT  HAyKK, COLIQIbHMX KOMYHIikauin Ta ¢inonorii B cyyacHomy CBiTi,
iHpOpMaUiiiHi  TexHonorii Ta IHTEpHET pecypcn Y AiSNbHOCTI CydacHWX iHGOPMALINHMX
areHuin, 6ibniotek, cnyx6 AiNOBOACTBA Ta apXiBiB, BWUKAMKM Yy nigroToBui ¢daxiBuiB 3
iHpopMmauiiiHoi, bibnioTeuHoi Ta apxiBHOI CNpaBw, KyAbTYponorii, Ginonorii, ypHanictrkm 1a
iHLIMX, JOTUYHWX [0 COLjaNbHUX KOMYHiKALi cneuianbHocTeid, 0c06AMBOCTI iHDOPMALIAHOI
Ta [JOKYMEHTO3HABYOI [is/IbHOCTI, MEHEeIXMEHTY Ta MAPKEeTUHIy Yy cdepi couianbHux
KOMYHIKaLin, Ky1bTypu Ta MUCTEUTBA, NPUKAAAHMX CTY[i Ta iHHOBALN B XypHaNicTuL,
peknami Ta 3B'M3kax 3 TrPOMALCHKICTIO, IHHOBALAHWX TEXHOMOr B MOBO3HABCTBI Ta
NiTepaTypo3HaBCTBi, TEHAEHLUiN  PO3BUTKY  YKPAIHICTUKM B yMOBAx CTAHOB/EHHH
iHbopmaLiiHoro cycninbCTea.

BuoaHHs agpecoBaHe HAaykoBUAM, BMKaafadyam, 3n00yBayam  Ta  yCiM, XTO
LiKaBUTbCA  CydacHUMM  npobaemamn  po3BuTKy iHoOpMaLiiHoi  Hayku, dinonorii,
KYPHANICTUKM, AOKYMEHTO3HABCTB, 6ibi0TeKO3HABCTBA Ta apXiBO3HABCTBA.

BinnosiganbHiCTb 3a 3MICT, JOCTOBIPHICTb, OPUTIHAIbHICTb NOJAHMX MaTepianis
HecyTb aBTOpW onybnikoBaHwWX y 36ipHKY fonoBiaei
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CEKUIS 7. NPUKJIAQHI CTYIT TA IHHOBALLIT B XYXYPHANICTULL, PEKNIAMI
TA 3B’I3KAX 3 TPOMA/[ICbKICTIO

UDC 316.77:659.4:174:355.02:070(477)(043.2)

Bezchotnikova Svitlana
/ Kyiv /

CORPORATIVE SOCIAL RESPONSIBILITY IN THE PUBLIC COMMUNICATIONS
OF UKRAINIAN MEDIA IN THE TIME OF WAR

Corporate Social Responsibility (CSR) is a concept of global economy. It
encourages businesses to operate ethically, promoting environmental protection, fair
labor practices, and community well-being. CSR strengthens global trust, facilitates
international cooperation, and aligns with frameworks like the UN Sustainable
Development Goals (SDGs), which emphasize corporate responsibility for economic
growth, social justice, and environmental stewardship. By adopting CSR, businesses
contribute to long-term global sustainability, helping create a more equitable and
resilient world. CSR is important because it builds trust, enhances a company's
reputation, promotes sustainability, and strengthens stakeholder relationships. In
times of crisis, like war, CSR is vital as companies play a crucial role in supporting
recovery, providing aid, and fostering societal resilience.

Ukraine has adopted 1SO 26000, the international standard for Corporate
Social Responsibility (CSR). 1ISO 26000 provides guidelines on how businesses and
organizations can operate in a socially responsible manner. Unlike other 1SO
standards, it is not a certification, but rather a guidance document that helps
organizations address social, environmental, and ethical issues. Among key aspects of
ISO 26000: accountability, transparency, ethical behavior, respect for stakeholder
interests, respect for the rule of law, respect for international norms, human rights,
organizational governance with attention to human rights, labor practices,
environment, fair operating practices, consumer issues, community involvement and

development, stakeholder engagement The standard highlights the importance of
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involving stakeholders in CSR strategies to ensure their concerns and interests are
addressed [1]. In addition to 1SO 26000, some companies in Ukraine implement other
related standards such as: 1ISO 14001 for environmental management, 1SO 45001 for
occupational health and safety management. These standards, along with ISO 26000,
are used by companies aiming to align their operations with the best international
practices in CSR and sustainability. Efforts to popularization and development of CSR
practices in Ukraine are made by Ukrainian CSR Development Centre.

Several companies in Ukraine have adopted 1SO 26000 and other CSR-related
standards such as 1SO 14001 (environmental management) and [SO 45001
(occupational health and safety). These companies are typically large, often with
international operations or partnerships, among them: DTEK (Sector: Energy)
Metinvest, (Sector: Steel and Mining), Nestlé Ukraine (Sector: Food and Beverage),
Coca-Cola Beverages Ukraine (Sector: Beverage), ArcelorMittal Kryvyi Rih (Sector:
Steel Production), Kyivstar (Sector: Telecommunications), Farmak (Sector:
Pharmaceuticals), Obolon (Sector: Brewing and Beverage), Carlsberg Ukraine (Sector:
Beverage), Raiffeisen Bank Aval (Sector: Banking and Financial Services) [2].

CSR of media organizations is a special topic, which depends upon the specificity
of media industry in national context, media functions and the role of media in society.
It becomes more crucial in the time of conflict, when the question of the media policy is
an important part of national security issues. Traditional models of social responsibility
of media organizations in the time of war are in the context of changeable environment
and challenges of war time. For Ukrainian media organizations it is «significant losses
during the war, which affected the working and living conditions of media specialists»
[3] and their capabilities to development in general.

Media CSR has its own criteria. Using data from 253 experts in the
communication area, study of Diana Ingenhoff, A. Martina Koelling verified the
proposed instrument. Results show that corporate social responsibility in the media
consists of three major constructions, namely credibility, usefulness and fairness. [4]

The objective of this research is to delineate the types of CSR activities of
Ukrainian media organizations in the time of the Russian-Ukrainian war (2022-2024). A

mixed-method research methodology was employed to summarize quantitative and
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qualitative changes to identify media CSR activities in Ukraine in the time of war and
mark dominating types. Qualitative changes in media organizations' policies during
wartime were assessed by collecting data on media activities responding to the Russian
invasion from the official websites of media organizations and typologized.

The CSR response of media organizations to the Russian-Ukrainian war (2022-
2024) started in Ukraine much earlier than in other European countries. Prior to the
invasion, after the Revolution of Dignity, there had already been 8 years of conflict in
Eastern Ukraine and annexation of Crimea. In the situation of a growing threat to
the national independence of Ukraine, the media played a crucial role in supporting
national unity and the resilience of the Ukrainian nation. As a matter of fact, from
the start of the active phase of the war, the media showed increased engagement in
media governance and corporate social responsibility activities.

The peak of the media CSR response to the war in Ukraine falls in the first several
months of the war. Most CSR initiatives have long-term duration. The focus of
crowdsourcing and fundraising campaigns organized by the media was primarily on
people from the war zone who lost their work, home, and relatives. In a wider
perspective, some of the media CSR activities were more fully scaled, addressing society
at large with a patriotic aim to unite the nation. However, from September 2022, the
focus shifted more towards army support and strengthening the defence of the country,
which helped to support the media reputation and gain trust from the audience.

According to the media CSR typology (Ingenhoff & Koelling, 2012), we can
evaluate the balance between the fields of responsibility of media organizations
using the database of this research. Responsible for Society CSR practices
dominate the data, encompassing 75% of the whole dataset. Less represented are
practices coded as Editorial Responsibility (35%), with some of them also codified
as both Responsible for Society CSR practices and Responsibility for Employees
CSR practices (15%). The last type, codified as Responsibility for the Environment
CSR practices, is not presented in the CSR activities during wartime in Ukraine, as
they are not widespread.

The war in Ukraine has underscored the critical role of Corporate Social

Responsibility, as businesses, including media companies, have adapted their
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practices to address urgent societal needs. By supporting humanitarian efforts,
promoting truthful information, and protecting journalists, CSR has become a vital
tool for social resilience. On a broader scale, CSR reflects a company's commitment
to ethical principles and long-term sustainability, which not only benefits local
communities but also aligns global standards for responsible business, contributing
to a more sustainable and equitable future.
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