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N. Ivanyuta 

CULTURE AS AN ELEMENT OF COMPETITIVENESS UNIVERSITIES 
The article examines the culture as part of improving the competitiveness of universities as 

the original form of accumulation values of democracy, ethics and professionalism in the provision 
of educational services. 

Key words: university culture, university, educational services, ethics, morality, efficiency
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L. Kyslova  

BENCHMARKING AS AN INNOVATIVE TOOL 
OF INCREASING UNIVERSITY COMPETITIVENESS 

One of the productive innovative tools, that enabling organizations to constantly improve 
fficiency, improve the quality of their work, to be ahead of your competitors is benchmarking. 
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Benchmarking has used as a business style, focusing on others better results. In terms of innovation 
processes proceeding Universities should wisely select and apply methods improve. For 
universities, which are world leaders, a focus on innovation in all areas has needed, that are 
providing them significant and unique competitive advantages. For universities who are just trying 
to reach the international level, benchmarking can be a very useful application, which is 
increasingly being used in the corporate sector, but not used in educational one. 

Keywords: competitive advantage, higher education, benchmarking tools, innovations. 
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