3. Branded content. The main criterion is that branded content should contain a ready-made solution to the
problem of readers. At the same time, you can place a link to the description of the product in the post. This kind of
information should make up about 10% of the main content of the page. The main task as a content marketing tool is to
attract traffic to the site and increase interest in the product. As part of this content, you should publish information
about the product, company, promotions and discounts.

When applying the aforementioned social media content marketing tools, it is important to approach the job of
creating posts in a systematic and holistic way. The content strategy in social networks should be based on the
expectations of the target audience.

In conclusion, social media content marketing is a budget but time-consuming method of promotion with a
delayed result. But with a skillful approach, the cost of subscribers and leads will gradually decrease, and social
networks will become an inexpensive promotion channel. Content marketing is based on customer interactions with a
brand and is directly related to their buying stages. It has a clear purpose and a clear call to action for the audience, and
it has predefined metrics and is designed to be measured. In general, content marketing is a marketing technique that
involves the creation and distribution of content of value to the recipients of the content, aimed at gaining attention and
thus engaging a community gathered around a specific target group. Content is what users want to read, learn, watch or
experience. From a business point of view, content is important information presented on a website, in an application or
through other available channels, in particular social media. networks. When creating a content strategy for social
networks, you need to focus on the interests of the target audience, track the quantitative indicators of your work in a
timely manner and monitor the behavior of competitors. Constant control helps to improve the published material,
adjusting it to the needs of potential buyers.
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POJIb IHCTPYMEHTIB MAPKETUHT'Y ¥ BIIHOBJIEHHI TYPUCTUYHOI TAJIV3I B YKPATHI

Typnsm BBaKaeThCsl HaWOUTBIN AMHAMIYHAM Oi13HECOM, SIKMH NMPHHOCUTH KOPUCTh 0araTboM IHIIMM CEKTOpaM
€KOHOMIKH, TaKMM SIK 1HIYCTpisl pO3MIIIeHHs, TPOMaJIChKe Xap4ayBaHHs, TPAHCIIOPT, pO3/IpiOHa TOPTiBIIs, PO3Bary i T.x.,
CTIpHsie EKOHOMIYHOMY 3pPOCTaHHIO Ta BiJHOBJICHHIO Y BCHOMY CBITi, MOXKE IMIBHJKO BiJJHOBHTHCS, IPO IIO CBIITYNTH
momepeHii  JTOCBiJ] MIBUKOTO BiJIHOBJIEHHS Miclisi €KOHOMIYHUX KpH3. BpaxoBylodu BkazaHe, KpHU3y, SIKY 3a3Haia
TYpUCTHYHA IHIYCTPiS B pe3ynbTaTi MaHAEMii, TIEpII 3a BCE TMOTPIOHO PO3TIMAAATH SK MOXKIHMBICTH IMOJANBIIOTO
PO3BHTKY, aje BXKE AKICHO Ha HOBOMY PiBHIi.

24 motoro 2022 poxy B YKpaiHi MoYaBcs HOBMH eTan-MmoBHOMAcIITaOHE BOeHHEe BTOpPTHeHHS P®, okymaris
YaCTWHU TEPUTOPIiid, MOCTIHHI 3arpo3u paKeTHUX yAapiB MO BCiii Tepuropii kpainu... Yepe3 BeNWKy 3arpo3y Ta
TIOIIKO/DKEHHS iHPPaCcTPyKTypH, TPOMHUCIOBOCTI Ta TiINIPUEMCTBA, BOHW 3MYIICHI OyJIM THMYacoBa MPUITMHUTH CBOIO
JUsuTbHICTB. TYpUCTHYHI KOMNaHIi TaK0X TUMYaCOBO MTPUITHMHWIIN CBOIO pOOOTY. 3 4acoM Ha MiIKOHTPOJIBHIH TepuTOpil
YKpaiHu TypUCTHYHI KOMITaHii pO3yMisH, IO MOMYJSIPHICTh Ha JAAaHUH 4ac TYpHCTHYHI MOCIYTH HE aKTyaibHi. Al
BOEHHHH CTaH JaB 3MOTY 3aXigHIH YKpaiHi, Ta YKpaiHIIM MOTJITHYTH Ha BCE 3 HIIOTO OOKY, IIIHYBaTH T€ IO MAEMO 1
BHKOPHCTOBYBATH L€ HA OJ1aro KpaiHu i JTrOeH.

CTBOPIOIOTECSL HOBI BHUKJIMKHM, 1 TIPOIEC BiXHOBJIECHHA Oyzae He nerkuM. Y ciuni 2022 poky, BceciTHa
typuctryHa opratizanis OOH (UNWTO) omuTana ekcrepTiB rairy3i moA0 TOro, KOJIM BOHH OYiKYIOTh IOBEPHEHHS 110
curyamii 2019 poky. Jlume 1% pecrnoHICHTIB MpUIycTUB, mo ne craneTbes y 2021 pomi. 15% cmnoniBatotbes, 1o
BiHOBIJICHHS clIix ouikyBaTu y 2022 poui. Haiibinbsme npodecionanis punky (43%) BBaXkaroTh, 10 16 CTAHCTHCS JIHIIIC
y 2023 pori. 1lle maibke cTinpku xk (41%) ogikyeThes Ha 2024 pik. [1].

[Ipote BigkiazeHe BiIHOBJICHHS PUHKY HE O3HA4Yae€, IO BiH He Oyxae icHyBaTH. HaBmakm — cBiTOBHIl Typu3m
3MIHIOETBCS, CTa€ OINBII CTAJMM Ta IHHOBAIliHHIM. Binbmie 0€3KOHTAaKTHUX TEXHOJOTIYHHUX PilllcHb, OiNIbIIIC aKICHTIB
Ha Oesreri, Oinbie TOAHIMBOTO CTABICHHS 10 HAaBKOJHUIIHHOTO CEPE/IOBHINA. YCe IIe Ha3MBAIOTh cepejl TPEHIIB, SKi
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OyayTh JOMiHYBaTH B IIPOIECI BiIHOBIEHHS rajy3i. 3BICHO, Taka Oe3MpeleAeHTHa KpH3a BUMarae IpHHIUIIOBO HOBUX
CTpaTeriii miATPUMKH i pO3BUTKY ceKTopa. [2].

TypuctuyHa rany3sp, 1ie OBHICTIO HE BIJTHOBHJIACS BiJ BEJIMKOI ITaHAEMIT Ky 3a3Haja BiJ KOPOHaBipycCy, a 3apa3s
BiliHa, sIKa 3aBHana Benwkwi ynmap. s BimHOBIEHHS MOTpiOHO Oararo yacy Ta (piHaHCYBaHHS, aje TYT OyOyTh i
TUTIOCH, BIIKPHETHCS OaraTo MOXKIMBOCTEH Ml YKpaiHM Ta TpoMaisH KpaiHu: QiHaHcoBa JXOHOpPCHKA MIATPUMKA
3aKOpIOHHUMH TIapTHEpaMH, JAep)kKaBHA MiATPUMKA Ta MIATPUMKH MDKHAPOIHHMX TYPHUCTHYHHX MapTHEPIB, sIKi BXKe
3’SIBISAIOTHCA 3 PI3HMX KYTKIB cBiTY. KoMmaHii siki THMYacOBO MPUIIMHUIN CBOIO MisUTBHICTH, TOTOBI BiJHOBIIOBATH il
JUTA PO3BHUTKY YKPaiHCBKOTO TYypH3MY, SK YaCTHHH CBITOBOTO Typu3My. He Tpeba 3a0yBaTtu mpo MOIOPOXKi PiIHOIO
VYkpaiHoto, BiIBigyBaHHS MicT micis oOKymamii, ManpoBHHYI Kapmatm, Mops Ta ictopmuHi mam’atkd. [loTpiGHO
TOTYBAaTH Ta PO3POOIIATH HOBI TYPHCTHYHI €KCKYpCil 1 MapmipyTH TicCIIi 3BUTPHEHHS HAIIUX TCPUTOPIH, 3aBISKU iX
MiATPUMII 3ac00aMH MapKETHHTOBIX KOMYHIKaIIiii.

Ha xBmimi maTpioTH3Mmy, DOTYYarOThCs COLIANBbHI MEpexi, sSKi PO3MOBiNalOTh MO pimHi KyTku Ykpaiawm. Toi
¢axT, mo Ha pasi OesAKi TYPUCTHYHI TEPUTOPIl ONMUHMIIMCS MiJ YaCTKOBOK OKYMAI€l0, IIe BUXOAU MO0 A30BCHKOTO,
Yopraoro mopiB, KpuMmcbkux Tip Ta IHIIAX HEHMOBIPHMX MiCIb, MOYMHAIOTH PO3BUBATHCSA 1 1HII Micrst. Jlis
BITHOBJICHHSI POOOTH BHKOPHCTOBYIOTh TaKOX OHJIAHH pekjiaMmy, 00 BOHa Iy)kKe THydYKa i HaJa€ MOXXIHBOCTI IIBHIKO
pearyBati Ha Oymb-siKi 3MiHH, MaTH TOCTIHHMIN 3B’SI30K i3 ITBOBOIO ayJUTOPI€I0 Ta MOCTIHHUMHU CIIOKMBa4aMU B
peanbpHOMY Yaci — 3MiHa IiH, HOBI MPOMNO3uLii, HOBI 3arpo3u. ChOrOAEHHS YaCTKOBA THMYACOBa BTPATa CTAJIOTO JOXOAY
Ta MOMHUTY, Le Ti MPOOJNEeMH, AKi HE IOCTaBISAIOTH (OPMYBATH BEIHKI MAapKETHHTOBI OIOMKCTH MigIPUEMCTBAM
TYPUCTHYHOT Tany3i, a Le e pa3 MiATBepMKYE TiNoTe3y MIOA0 AaKTyalbHOCTI BHKOPHUCTAHHS caMe OHJIaiH Bce
YPYMEHITB MapKETHHTOBUX KOMYHIiKaMii OHJIaifH. BU3HaunMO OCHOBHI IepeBaru:

- MOXIMBICTB 3aJIy9ICHHS BEJIUKOI ayAUTOPII;

- HHU3bKa BapTICTh OJHOTO PEKIAMHOTO KOHTAKTY;

-y HasABHOCTI Ma€ThCs BEIMKA KUTBbKICTh pi3HUX 3MI 1 MoxHaA BHOpaTn HAaOUTBII MPHUIATHI JUIS MiITHOBHX
CCTMCHTIB;

- MOXIJTUBICTH KOHTPOJIIOBATH 3MICT MOBiJIOMJIEHHS, 1OT0 0(OPMIICHHSI, YaC BUXOY;

- BHCOKa WMOBIPHICTH TOTO, IO PEKIAMHE MOBITOMJICHHS Jii/Ie 0 TOTEHIIIHHOTO CTIOXUBAYa;

- MOMXIJIMBICTH 3MiHIOBATH MOBiJOMJICHHS 3aJIE)KHO BiJl peakilii MiTbOBOTO CErMEHTa;

- IMOBIpPHICTh TOTO, IO TMOKYNelb MPHUHIE A0 PIlICHHS MPO TOKYIKY J0 KOHTakKTy Oe3mocepesHho 3
MTPOJIaBIIEM.

B pobGoti TypucTMuHOi ramy3i 30UTBIIYETHCS BHUKOPHCTAHHS MapKETMHTOBUX IHCTpYMeHTIB. IlpocyBaHHS
TYPUCTHYHHX TIOCIYT 4Yepe3 BEJMKHWH mpocTip iHTepHery. TyT Ha momomory npuxonuth Digital-marketing, a came —
B32EMOJIiSl 3 COI[IAIbHUMHU MeEpekaMHy, OpTraHi3yBaHHs iBEHTIB, BeJeHHsS OJOTiB, BUKOPUCTAHHS PO3CHIIOK abo Bizneo
peknama. Bukopucranus email-po3cunok, sms, 3MI, MoOinsHi K0AaTKH, pajio i TenedaueHHs. Bci iHCTpymeHTH 1O
pi3HOMY BHKOPHCTOBYIOTECS JUIA PO3BUTKY TYPUCTUYHOI KOMITaHii, aje KOXHilf mpuHece CBOIO e(heKTUBHICTD.

Yepes BeNuKy MOMYJSPHICTh KOMYHIKATHBHUX BJIACTUBOCTEW IHTEPHETY Ja€ 3MOTY MPHIIBHJIIUTH MOIIYK
MOTCHINIHHUX KIIEHTIB, mapTHEPiB. [1oTpiOHO 3HATH, O BUTPATH HA peKiIaMy OyIyTh TOTO BapTi.

Digital-marketing me 3arajgpHuil TepMiH AJISI MapKETHHTY TOBapiB Ta MOCHYT, SIKUH BUKOPHUCTOBYE IHU(MPOBI
KaHal¥ s 3JTydeHHS] Ta yTPUMaHHsS KieHTiB. [Ipudomy OyJb-sKi Bil pexiiaMHM Ha OHJIAaWH-paiio IO OTOJIONICHHS
KOHTEKCTHOI pekyiamMu B iHTepHeTi [3].

IlincymoByroun naHe MUTaHHSA, Tpeba 3a3HAYMTH, IO A TYPUCTHUYHOI Tayly3i CBOTOJIHI peKiIaMa B Mepexi
IHTepHET YK HEe €AMHUI THCTPYMEHT MapKETHHTOBUX KOMYHIKAIliif, 3aB/ASKN SKOMY pPEalbHO MPOpaxyBaTH Pe3yNbTaT
peknacHoi KoMnaHii MokHa 1me 7o if mouaTky. Tpeba po3ymiTH, 3apa3 YkpaiHa crana BijioMa CBITY OHJAWH, TicCIs
BIfHM BOHa CTaHe BiZIOMOIO oduIaifH, TOMy caMe 3apa3 olepaTropaM TypPHCTHYHOTO Oi3Hecy, Tpeba MaKCHMalbHO
NpamfoBaTH ¢ MaiOyTHIM CIIOKMBadeM, 3allydaTH iX /g0 3HafloMcTBa i3 YKpaiHCBKUM TYPHU3MOM, KOJIOPHTOM
YKpaiHCHKOTO T'aCTPOHOMIYHOTO TYpWU3MYy, ICTOPMYHMMH (aKTaMH CTaHOBJICHHS Jep)kaBHOCTI Ykpainu. OwniaiH
peksamMa Oyzie CTBOPIOBATH HOBI MOXKJIMBOCTI Ta JaBaTH INMEPCHEKTUBY A (GOPMYBaHHS Ta PO3BHTKY HalliOHAILHOTO
TYPUCTHIHOTO TPOYKTY.
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