3. 3a ¢hopmMamu BIACHOCTI:

[PUBATHI — BKJIAJEHHs KamiTaiy (KOWITIB) y peajibHi aKTHBHU (K MarepiayibHi, TaK i HeMaTepialbHi, a TaKOX Y
BUpOOHWYI (POHIM — OCHOBHI 1 000pOTHI) cep i ramy3eil HApOIHOTO rOCTIONAPCTBA 3 METOI0 OHOBJICHHS iCHYIOUHX i
CTBOPEHHS HOBHUX MaTepialbHUX OJar;

Jep KaBHI — 3MiICHIOIOTHCS LIGHTPATLHUMHY 1 MICLIEBUMHU OpraHaMH BIIaIH.

4. 3a mepiogoM nii:

KOPOTKOCTPOKOBI — BKJIJACHHSI KaliTaxy Ha Mepioll 10 POKYy:

JTOBFOCTPOKOBI — pO3paxoBaHi Ha TepMiH OijIbIe pOKy 200 He 0OMEXKEHI SIKHUMOCh TEPMIHOM.

5. 3a perioHaJIbHOI0 03HAKOIO:

BHYTPIIIHI — BKJTaJICHHS KOIITIB B 00 €KTH 1HBECTYBaHHS, PO3MILICHI Y TEPUTOpIaIbHUX MEXaX HaHOi KpaiHH.
Po3pi3usroTh HalllOHABHI Ta IHO3eMHI iHBecTHIIT (3aJIe)KHO Bif cy0’eKkTa, SIKMH 3I1HCHIOE IHBECTYBaHHS Ha TEpUTOPIl
JTaHOT KpaiHu):

30BHIIHI (3apyOi’kHi) — BKJIaJCHHS B O0'€KTH IHBECTYBaHHS, PO3MIIICHI 32 TCPUTOPIATbHUMH MEXKaMU TaHOT
KpaiHu:

MDKHapOJHI — IHBECTHINI 32 KOpAOH Ta iHo3emHi. lle iHBecTHuii, peamizamis sSKUX Tepeadavyae B3a€MOIIFO
YUYaCHHKIB, sIKi HaJIeXkKaTh PI3HUM AeprkaBaM (PE3HICHTIB Ta HEPE3UACHTIB CTOCOBHO KOHKPETHOI KpaiHu.

6. 3a xapakTepoMm y4acTi B iHBECTHLIHOMY MpoLeci:

NpsMI — BKIIAJEHHS KariTaay 3 METOO CIPHSIHHS OTPUMAHHIO PHOYTKY (Z0XO0My) Ta BKIaJaHHs, 10 3yMOBIICHI
JIOBFOCTPOKOBHM CKOHOMIYHHM IHTEPECOM i 3a0e3MeUyr0Th KOHTPOIb iHBECTOpa HaJ 00'€KTOM iHBECTYBaHHS, a TAaKOK
yci BHYTPIMIBOKOPTIOPAIiHHI Mepeka3u KamiTany y (GopMi KPeAuTIB i MO3MK MiX TPSIMHAM IiHBECTOPOM 1 (imisiMH,
JTIOYIpHIMU Ta acOI[ifOBaHUMH KOMMaHISIMU;

nopTenpHi — BKIIaCHHS KalliTajly B I[iHHI Marnepy 3 METOI0 OTpUMaHHs J0Xoay (nuBineHniB). Taki iHBecTHIiT
He 320e3MedyroTh peaqbHOTO KOHTPOIIO IHBECTOPA HA/l 00’ €KTOM IHBECTYBAaHHS.

V kpaiH-7oHOPIB (SK MPaBHIIO, PO3BHHEHNX KpaiH) NMpW HaJaHHI AOTIOMOTH Til WM iHIIIM KpaiHi MPEeBaOIOTH
TOJNITHYHI 1 cTpareriuni nmpioputeTd. B TOI ke Wac, Maike y BCIX BHIAJKaX Ma€ MICI[e CKOHOMIYHE OOTpYHTYBaHH:I
TPaHTIiB, TMO3WK, TEXHIYHOI jomoMoru. Hampukman, TUTIOBUMH € «IpHB’S3Kay» IHO3EMHOI JIOMOMOTH 1O EKCIIOpPTY
KpaiHU-ZIOHOPA, a TAKOX ITOJIOPOXKYAHHS 1HO3EMHOI IOTTOMOTH, TIPEBATIOBAHHS ITO3UK HAJ T'PaHTaMH TOIIIO.

MoTuBalisi KpaiH-penuITieHTiB (B OCHOBHOMY, KpaiHW, IO pO3BHBAIOTHCS, Ta KpaiHM 3 TEpeXiTHUMU
E€KOHOMIKaMH) BWIUIMBAaE 3 HEOOXiMHOCTI 3aly4eHHS HUMH [OJJATKOBHX PECYPCiB IS BIIACHOTO EKOHOMIYHOTO
PO3BHUTKY 32 YMOB HEJOCTATHOCTI BHYTPIIITHIX HAKOMTUYCHB IS i ATPUMKH BAJIFOTH Ta IHBECTYBaHHS.

O0’exTaMH 1HBECTHIITHOT [ISUTBHOCTI € OCHOBHI (oHAM 1 0OOpOTHI 3aco0M, MO 3aHOBO CTBOPIOIOTHCA 1
MOJICPHI3YIOThCS, MiHHI TaNepH, ITLOBI TPOIIOBI BKJIAJHM, HAYKOBO-TCXHIYHA MPOAYKIliSA, iHIII 00'€KTH BIACHOCTI,
MaiTHOBI TIpaBa i MpaBa Ha iHTENCKTyalbHY BIACHICTb.
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THE URGENCY OF FORMING THE CONCEPT OF CSR AT TOURISM ENTERPRISES BUSINESS
Analyzing today's economic conditions, the relevance of managing the reproduction of human potential of the
enterprise, which is a set of resources, processes for its development in accordance with the parameters of sustainable

operation and ensuring high competitiveness of enterprises. An important factor in solving these problems is the
formation and implementation of a system of corporate social responsibility in the tourism enterprise.
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Corporate social responsibility (CSR) of business is an activity of the enterprise aimed at highlighting the
priority interests of society, taking responsibility for the impact on suppliers, customers, shareholders, employees and
other aspects of public activity [3].

In the managerial context, social responsibility was first explored by K. Davis. He argued that the actions of the
organization in addition to the realization of economic goals, have signs of social responsibility [1].

The urgency of forming the concept of CSR in the tourism business is due to the need to be guided not only by
standard financial indicators, but also by public interests, the requirements of sustainable development, compliance with
business ethics, etc. This position is due to the fact that tourism is a type of economic activity with a significant social
orientation, as it is aimed at meeting the needs of people and improving the quality of life. Enterprises in the field of
tourism are at the initial stage of development and implementation of CSR, which is due to the ambiguous interpretation
of'its essence and the ambiguity of the perception of the management of tourism enterprises.

According to the concept of CSR, the company takes into account the interests of society and takes responsibility
for the impact of its activities on society. The company's obligations are beyond the scope of the law and include
voluntary additional measures to improve the quality of life of employees, local communities and society as a whole.

A. Carroll, in his pyramid of responsibility, distinguishes four types of social responsibility: economic, legal,
ethical and discretionary. Economic responsibility is the basis of social responsibility. This is directly determined by the
basic function of the company in the market of producers of goods and services. Legal liability presupposes the need for
business action in compliance with laws and relevant regulations and expectations of society. Ethical responsibility is a
value guideline and determines the formation of corporate culture that does not contradict social values. Discretionary
responsibility initiates the actions of companies that are aimed at supporting and developing society through its
voluntary participation in the implementation of various social programs [2].

We can note that the implementation of the concept of CSR in tourism businesses should be carried out taking
into account the peculiarities of tourism development, the mentality of the population and tourists, the specifics of the
systemic organization of economic activity of tourism enterprises. The tourism business must adapt to the socio-
economic dynamics of modernity and act in a "socially responsible" role, moving away from the motivations of
"maximizing their own profits" to the level of understanding of economic, social and political interests of society as a
whole.

Summarizing the results of the study of the essence of CSR, we note that the relevance of its formation in
tourism is due to the fact that CSR is able to provide: strengthening the image and business reputation of the enterprise;
increasing investment attractiveness; strengthening the cohesion of the workforce; social contribution to the sustainable
development of the region; increase in the capitalization of the entity.
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TYPUCTUYHUI TIOTEHIUAJ JPKEKCOHBIIJIA

Itar dropuaa A mepeciuHoro yKpaiHIsg acouiloeThCs i3 KypopTHHUM MicToM MasMi. OiHak € B IbOMY IITaTi
Ie OJ{He MiCTO, MEHII BiJJoMe, MPOTe TeX HaJA3BUYANHO KOJOPUTHE i HETOOIIHeHe Mi>KHAPOJHUME TypucTamu. Le, 1o
pedi, HaitbimbIIe MicTo y Omopui — JPKeKCOHBIIIL.

Jlxekcousimn (anri. Jacksonville) posmimene B oxpysi JlioBan. Cramom ma 2010 pik, HaceneHHs Micta
cTaHoOBUTH 821 784 ocobwu, a pa3om 3 OKOJIHIIMHU — TOHAT 1,3 MuH. ocib. Yepes Te, mo 3 1968 poky B J[kekcoHBiIa Ta
OKpPYTY €JIMHE YIPAaBIiHHS, BiH € HAUOUIHIINM 32 TEPUTOPi€I0 MiCTOM y KoHTHHeHTaIbHUX CIIA.

I'eorpadiune posramryBanus J[xexconpiima € qoodi BaamuM. e miBHiuHUH cxin mraty daopuaa, Ha Oeperax
piuku CeHT-/[)KOHC, SKa BIagae B ATIAHTHIHUA OKeaH. TOX SIKIIO BH XOUETE BiIUYTH JAOTHK OKEaHy, CIiJ MPUIIITaTH
came croau. MiclieBri TUISDK Ma€e BUXI 10 ATJIAHTHKH. Y MICTi € CBilf aepomopT.

KitiMaT BosIorHii, CyOTpOmiYHMIHA, 13 M’ IKOIO 3UMOIO Ta CIIEKOTHUM JIiToM. CepeTHbopidHa TeMIepaTypa ImoBITps
cranoBuTh 20,3°C. Haiixononsime B3uMky — rpyai (12,9°C), B ciuni (11,7°C), moromy (13,6°C), cHIr TpariseTses
BKpail piIko; HaHUTeIIime — BIITKY: y 4epBHi (26,6°C), mumnHi (27,9°C), cepnni (27,7°C). Haiibinplne omaaiB BUmagae
BIITKY H Ha MOYATKy OCCHIi: y 4YepBHI — 164 MM, B JumHi — 166 MM, v cepnHi — 173 MM i1 y BepecHi — 208 mm.
OcoOMuBICTh MICIIEBOTO KJIiMaTy — PETyJIApHi JiTHI Ipo3u BBeuepi. TeMmrepaTypa BOIU B OKeaHi y TpaBHI CTAaHOBUTH
22-25°C, y mucronazni — g0 21°C. IlopiBHAHO 3 iHIIUMH HaceleHUMH IMyHKTamu Propuan J[KekcoHBUIT HaliMeHIIIe
CTpaK/Ia€ BiJl yparaHiB, OJJHAK MPHDKIKATH CIOJIM HATIPHUKIHI[ CEPITHS — Y BEpecHi He OaskaHo.
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